
October 4, 2017 
 
Josh Fjelstad  
Director of Marketing 
Gimlet Media 
92 3rd St 
Brooklyn, NY 11231  check 

 
Dear  Mr. Fjelstad: 
  
I’m writing to apply for the Marketing Manager role with Gimlet Media. I am excited about 
the opportunity to develop  creative marketing solutions in the evolving media of podcasts, 
and I am seeking an opportunity to relocate to New York.   
 
I believe I have the right skills and experience to enhance Gimlet’s sales team’s 
effectiveness and impact. Utilizing clear, creative communication and marketing 
strategies, I have helped companies grow in sales, membership and prestige. With a proven 
ability to collaborate across departments, I have extensive experience in marketing 
communications, social media, events management, analytics reporting, and project 
management. In addition, podcasts, and in particular Gimlet’s podcasts, enrich my life daily; 
I have a personal belief that sharing diverse, thoughtful stories, helps to create a more 
empathetic, just world.  
 
Please find my resume attached for your review. I wish to highlight the following 
experiences that align with the responsibilities of this role: 
 

Sales Enablement 
 
Much of my work as the marketing manager at Encore Media Group directly 
supports account executives in Seattle and in San Francisco. In addition to 
developing and maintaining standard sales materials (media kits, rate cards, pitch 
decks for event sponsorship, etc.), I collaborate with colleagues to rapidly build 
custom responses to RFPs and other sales opportunities. I work with account 
executives to create multi-dimensional sales packages, customizing  the products 
and services we offered to meet the needs and expectations of clients. Using 
market research and trends, I lead the development of new products and sales 
programs. At the Nordic Heritage Museum, I developed messaging for a major 
capital campaign, resulting in the construction of a new 57,000 square foot facility.  
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Business Development & Pitching Programs 
 
In my role at Encore Media Group, I lead product development for the City Arts 
brand, collaborating across departments on new email products, events, and 
programs. I work cross-departmentally, collaborating with editorial, sales, and the 
production department to create clear, attractive, brand-forward sales materials 
for each new product. I track media buying trends—including the advent of 
podcast-style sponsorship and video pre-roll—and train our sales team on new 
terminology and best practices. 
 
Marketing New & Thriving Programs 
 
My messaging strategies are driven by audience specificity and nuanced, authentic 
storytelling. In my roles at both Encore Media Group and the Nordic Heritage 
Museum, I was the primary driver of consistent brand, style, and messaging. At 
both organizations, I directed social media and content-driven marketing 
strategies, growing audiences and deepening engagement. As a co-founder and the 
Director of Marketing for Umbrella Project, I created a comprehensive 
communications plan to support the organization’s seed crowdfunding campaign. 
Through email marketing, social media campaigns, and promotional products, we 
exceeded our $20K goal. 

 
I think that in many respects, podcasts are the new magazines, and I’m eager to apply what 
I know from supporting print media sales in this new, evolving media space.  I believe that I 
would make a valuable contribution to Gimlet, and I hope you will consider me. Please see 
my work samples at www.sarakeats.net/gimlet. 
 
I hope to speak with you soon. 
  
Sincerely, 
  
Sara Keats 
(267) 693-7289 
sarakeats@gmail.com 
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